Target: Power Music wanted to raise profile of its
new Gym Bunny gym mix

Timing: Summer 2010

Activity: Media campaign developed linking the
album to behaviour in the gym, press releases,
samples, product reviews

Results: 22 pieces of media coverage including Heat
magazine and Women'’s Fitness

EAV: £15,000
Reach: 11 million
ROI: 6:1
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: motivation. The first

: two albums in the

. series are available to
- download now. Simply
: search under ‘Gym

- Bunny’ or ‘Power Music’
and download from
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twomen‘s

fi

The Gym Bunny range of

workout CDs from Power Music

are designed spacfically to motivate you
while you keep fit. The up-tempo tracks
have been specially sslected to match the
aptrmum heartbaats per minute during
exercise. Research indicates that music
can boost energy leva’s, mood and actually
imprave your performance whiks exercsing.
Volume 1 features
big hits such
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