
Case StudyCase Study: 

Volleyball England launched the Go Spike grassroots 
campaign in June 2011. 

Target: 
• Drive participation for Go Spike events across the UK
• Raise the profile of volleyball in national, regional,   

consumer and online media 

Timing: Summer 2011

Activity:
Promote sold in news, features, case studies and expert 
comment promoting the Go Spike messages. 
We also coordinated a number of opportunities for key 
media to try the game.

Results:  
40 pieces of coverage to date including The Sunday 
Telegraph, The Sun, The Daily Mirror and the BBC 

EAV: £275,000 
Reach: 56,000,000+ 
ROI: 28:1 

Volleyball England’s Go Spike


