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The most important thing ks to warm up property. A

“Tha colder vou ar. the hardar 1 to warm 5. Extand
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movement untll your body temperature (s up.”
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Background: To manage consumer press launch of Universal gt == o . GOSMOPOHTAN§
Music’s first fitness album, The Workout Mix 2011 e e ——————— o

What to do this week

By RebeccaTwomey 14.01.2011, Comments (0)
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Activity: Press day organised with Matt Roberts at his studio OK!
in Chelsea, press packs created and distributed to key media IR
with intensive sell in and product placement

Listen to this

If your New Year's resolution is
to get fit, you need download
The Workout Mix 2011
immediately - il evolutionise
your ftness resolution!
Crammed vith pumping tracks
selected by fitness experts the
music is uaranteed to get you
moving. The compilation covers
tracks from Salt N Pepper to
Rihanna

. . THE
Results: 15 pieces of coverage generated so far, with WORKOUT

coverage including Cosmopolitan, Closer, Heat and OK MIX201

Thisisafab

compilation of

three CDs,each

created to enhance your workout

EAV: £74’ OOO Including tracks from Black Eyed

Peas, Rihanna and Lady Gaga, plus

Reach: 3,122,406 o ey
Roberts. %k

ROI: 21:1 !!

£9.99, itunes.apple.com




