Case Study: Slumberland
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Target: Slumberland wanted to raise profile for its Pink Bed
launch in partnership with The Pink Ribbon Foundation
Timing: October 2010

Activity: Research campaign reviewing the nation’s
sleeping habits, press kits for retailers, press releases,
interviews, product reviews and competitions

Results: 27 pieces of media coverage including Daily Mail,
Daily Express, Daily Mirror, Women’s Weekly and CBS
EAV: £250,000

Reach: 69 million

ROI: 17:1

Client comment:

“The campaign significantly raised the profile of the brand
with our dealers, consumers and staff — much because of the
unprecedented press and media attention that we received
during the activity.

The 27 clippings were more than we could have dreamed
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Why work is a nightmare
for your sleeping habits

IT can be hard to switch off ents also blamed the country’s
aftera long day at the office. =~ gloomy economic state for mak-
Nearly three-quarters of Brit- ing it difficult to unwind.
ons regularly struggle to sleep Chris Tattersall from Slumber-
because of work worrles, a sur- land said: ‘Getting enough rest is
vey has found. directly linked to performance
And whenwe donod off, athird and health.
of us dream about our jobs at ‘it Is ironic and unfortunate
least twice aweek - with Sunday  that stress from jobs seems to be
being the most common night a barrier to the sleep needed to
for office imaginings. function and recover.’
The survey of 3,000 adults, car- But perhaps there is one way
ried out by bed firm Slumber- of ending the nightmare.
land, found that the most com- Almost two-thirds believe they
mon cause of a restlessnightisa  would. sleep more soundly If
workload. Halfofrespond-  they landed their dream job.
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