
Case StudyCase Study: 

Target: Reebok wanted exposure for its home 
fitness equipment range in the New Year

Timing: Dec – Feb 2010

Activity: Campaign to place press releases, 
samples, product reviews 

Results: 25 pieces of media coverage including 
Daily Mail, Daily Telegraph, Easy Living, Heat 
magazine and Sky  

EAV: £29,000 
Reach: 27 million
ROI: 10:1 

Reebok

http://www.reebok.com/GB/home

