
Case StudyCase Study: 

Target: Pro-Active West London wanted to raise 
awareness of an event at which Lord Sebastian Coe 
would be celebrating the inspirational projects and 
achievements within West London

Timing: November 2010

Activity: Campaign to invite and manage media at 
the event and raise awareness of the achievements

Results: 6 pieces of media coverage in key regional 
publications

EAV: £3,266
Reach: 442,674
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