
Case StudyCase Study: 

Target: Power Music wanted to raise profile 
of its new Gym Bunny gym mix

Timing: Summer 2010

Activity: Media campaign developed linking 
the album to behaviour in the gym, press 
releases, samples, product reviews 

Results: 22 pieces of media coverage 
including Heat magazine and Women’s 
Fitness 

EAV: £15,000
Reach: 11 million
ROI: 6:1 

Power Music


