Case Study: Matrix Fitness
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Background: Matrix Fitness wanted to raise profile
of the new KRANKcycle in national and trade media
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Results: Over 20 key media attended the event and
26 pieces of national press coverage resulted
including the Daily Express, The Times, Woman &
Radio 2
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THE WORLD'S GREATEST HEWSPAPER

KRANK UP YOUR
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,,,n..mm,m. It's the latest exercise craze from the US

e s ; which is set to storm gyms across the UK.
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