
Case StudyCase Study: 

Background: Decathlon wanted to raise profile for 
its new sports store launching in Reading

Timing:  November 2010

Activity:  Using our strong connections with 
regional media and sports team in Berkshire, we 
devised a campaign to attract visitors to the store 
over the first weekend. We arranged partnerships 
with the likes of Reading RC, the Reading Post and 
radio station Reading 107. 

Results: The Reading store opening was the most 
successful ever for Decathlon with a footfall of over 
20,000 for the opening weekend. Over 25% of all 
stock was sold over the opening weekend.

Coverage:  29 pieces of media coverage were 
generated
EAV: £21,084
Reach: Circulation of 1,397,589
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