
Case StudyCase Study: 

Background: David Lloyd Leisure wanted to raise 
profile for the brand linked to sport ahead of 
London 2012

Timing: July 2010

Activity:  Developed the ‘Team Family’ campaign 
with Denise Lewis as ambassador. Research 
undertaken exploring the link between family 
and sporting activity. Sold in stories, press 
releases, interviews etc

Results: 51 pieces of media coverage including 
Times, Radio 2, Radio 5 Live, Daily Telegraph and 
Sky  

EAV: £348,000
ROI: 29:1 
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